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A STUDY ON SPIRITUAL INTELLIGENCE OF B.Ed. STUDENTS

DR. HIRALKUMAR M. BAROT

Assistant Professor,
Sheth MNC College of Education,
Dabhoi, Dist. Vadodara

INTRODUCTION

An important aspect of spirituality in educationtiee motive for teaching and learning.
Spirituality in education refers to a transcendeand compassion in the classroom that
acknowledges the inter-connectedness of the stsiditret teachers and the subjects. Teacher
should have passion for teaching and those who cammitted, enthusiastic, and
intellectually, emotionally and spiritually enerigein their work with students can excel in
their profession. This passion is essential toea@hhigh-quality in teaching. Such teachers
are the torchbearers in creating social cohesiatmpomal and global integration and a learning
society. Even the best of a system is bound taufdiéss, good teachers are available. Some
serious defects of the education system can belNamyercome, once we had very good
teachers. The teachers as the teachers are thkefywf whole educational machine. If
students have to develop spiritual intelligenceckers will be intelligent enough and also
developed spiritual intelligence. In these demagdime many challenges, conflicts and
contradictions are there. So only spiritually ih¢gnt teacher will be able to tune into this
students’ world around, read their situations aodnect them with others, of course while
taking charge of their own life. The present stuslyan attempt to measure the spiritual
intelligence of the to be teachers, developingadestor this purpose. Now it is important to

make a clear concept of spirituality and spiritnétlligence.

DIMENSIONS OF SPIRITUAL INTELLIGENCE
Considering the definitions of Spiritual intelligen by different scholars and analyzing the
literature related to Spiritual intelligence thdldaving dimensions of Spiritual intelligence
were identified.

1. Self-awareness 2. Spiritual practices 3. Life e value

4. Equality 5. Spiritual values 6. Helping behavio7. Ability to overcome suffering
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THE SCIENTIFIC EVIDENCE FOR SPIRITUAL INTELIGENCE

Most of the psychological traits are abstractsature. The world of science does not believe
on abstracts phenomenon without proper scientifidesmce. To prove spiritual intelligence
as an entity of human faculty may learned schatage given the evidence of spiritual
intelligence. Some of them are presented here.

According toZohar & Marshall (2000), the concept of spirituality is as old as humanity
itself; but it has been a challenge to medicalrg@e and psychologist to prove it, to give
meaning to it within the physiology of human bemghaterial body. However, by early
1990s, first research was carried out by well knowenropsychologists Michael Persinger
and more recently in 1997 by neurologist V. S. Raanclran and his team at the University
of California to identify a particular, very spelcgpot in the human brain. With the help of
latest medical technology, ‘Positron Emission Tapp@y’ was used in locating this spot
among neural connection in the temporal lobes ®hitain; whenever research subjects were
exposed to discuss about spiritual or religiouscgpthe lightning up of neural areas near
that particular spot was noted on scans taken Wibsitron Emission Topography’; hence,
the term ‘God-Spot’ to refer to this particular &on in the brain. Of course, people with
different sectarian religious responded dependingtiee references made in their own
language terminologies/symbols.

Prof. Andrew Newberg, radiologist, (University okrihsylvania) observed the brains of
Tibetan Buddhists and Franciscan nuns as they edgagdeep prayer and meditation, by
injecting radioactive “tracer” dye when the subjecitered a deep meditative state, then
photographing the results with a high-tech imagiamera. He found out that “when people
meditate they have significantly increased actiuitythe frontal area—the attention area of
the brain—and decreased activity in the orientagiart of the brain.” Many of these changes
occur whether people are praying (focusing on osemath a deity) or meditating (focusing
on oneness with the universe). But there are @iffees in that prayer activates the “language
center” of the brain, while the “visual center’aagaged by meditation. In hi&hy Won't
God Go AwayNewberg offers a simple yet scientifically plausitdpinion---humans seek
God because our brains are biologically programmeedo so, requiring us to ask hard
guestions about science, faith and reason.

Temporal lobes are linked to the Limbic Systeme-inain’s emotional and memory center-
with the amygdale in the middle of the area, amdhippocampus recording experiences into
deep memory. Super-fast Forty (40) Hz oscillati@mse in the whole brain (Gamma

rhythm), and are found all over the brain, in diffiet systems and different levels---being the
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neural basis of consciousness and the Spirituallibtnce, that third intelligence that places
actions-experiences in a larger concept of meaantyvalue, enhancing their effectiveness

for arousing memories of transcendental experiences

SPIRITUAL INTELLIGENCE AND B.Ed. STUDENTS

Tisdell (2003) said, “Teacher and scholar of theitsal in adult learning and culture
perhaps spoke for many teachers who have feded tob see which way the collegial wind
is blowing before discussing the spiritual asp@&étseaching and learning. Those involved
with institutions of education have traditionallgdn taught that it is (only) the rational,
scientific thought that is worthy of attention.” tiee of the nation neither depends upon
Prime Minister, Chief Minister, Policy makers, nam any other ministers. But it depends
upon teacher because teacher is the one who cdteeparents. Because government will
not make good citizen but father, mother and teache make good citizen. NCF (National
Curriculum Framework) (2000) emphasizes on asseagsofi@ot only logical and Emotional
Intelligence but also Spiritual Intelligence. Teachas the most important duty to make the
child a citizen. Apart from other qualities. S/Heosld have Spiritual Intelligence for the
betterment of children. It has been highlightedsbyne of the documents. NCF (2005) for
school education by NCERT (National Council of Ealimnal Research and Training)
stressed that apart from broad based general eolu¢atall learners emphasis very much on
acquiring basic life skills and development of higtandards of 1.Q., E.Q. and S.Q.
According to Nikhileshwarananda (2009) “First forgars child learns more from mother,
second four years child learns from father andradight years child learns more from the
teacher.” And teacher is a role model for studeBts. spiritual intelligence is necessary for
teachers and to be teachers. i.e. B.Ed. studemsube strong building requires strong
foundation. And strong foundation requires strohgracter. Character is the key factor of
each teacher because it reflects their person#liB/Ed. students want to be a better teacher
then they should have these qualities like trastal, honesty, ethical, discipline, regularity
and commitment. These qualities will not only impedhe classroom environment but also
make teaching-learning process effective. Hences @ssential to understand the Spiritual

Intelligence of B.Ed. students and accordingly meas could be taken to improve it.

STATEMENT OF THE PROBLEM
A Study on Spiritual Intelligence of B.Ed. Students
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OBJECTIVES OF THE STUDY

1. To develop Spiritual Intelligence scale.

2. To measure the Spiritual Intelligence of B.Ed. stud.

3. To study the relationship of different variableshwspiritual Intelligence.

HYPOTHESIS OF THE STUDY

1. There will be no significant difference between thean spiritual intelligence scores
of male and female B.Ed. students.

2. There will be no significant difference between thean spiritual intelligence score
of B.Ed. students of vernacular and non-vernacukdium.

3. There will be no significant difference between thean spiritual intelligence scores
of B.Ed. students of Government B.Ed colleges & fs@hnce B.Ed. colleges.

4. There will be no significant difference between thean spiritual intelligence score

of B.Ed. students belonging to different streamggACommerce and Science).

OPERATIONALISATION OF THE TERMS

Spiritual Intelligence: Spiritual Intelligence is the score secured byualent in the spiritual
intelligence scale.

Vernacular medium: Vernacular students completed +2 with Gujarati inned
Non-vernacular: Non-vernacular students completed +2 with any omadvf language other

than Gujarati medium.

DELIMITATION OF THE STUDY

The present study is delimited to Pre-Service Bdatents of Gujarat.

METHODOLOGY
The present study is developmental in nature. Tethaaology adopted in the present study
comprises of the points like population, sample],tdata collection and the procedure of

data analysis.

POPULATION

The population for the present study comprised lbthe teacher trainees doing B.Ed. at
different Universities in Gujarat with one year c&iduration as most of the B.Ed. training
institutions in Gujarat follow similar pattern ofuriculum prescribed by the National
Council of Teacher Education (NCTE).
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SAMPLE

The researcher has selected purposively six B.@kkges out of total colleges in Gujarat as
the sample for the present study. The sample coespafs382 students of these six B.Ed.
colleges. The detailed of sample is given in théeta

TOOLS

To measure the spiritual intelligence of the B.Emidents rating scale was used. The scale
includes seven dimensions, i.e. Self-awarenessf&piPractices, Life style value, Equality,
Spiritual Values, Helping Behavior and Ability teercome suffering.

FINDINGS OF THE PRESENT STUDY

Spiritual Intelligence of B.Ed. students

Mean, standard deviation and standard error wistilglition of Spiritual Intelligence in
different dimensions and totals.

Standard Standard

Dimensions of SI Mean Deviation Error of

Mean
Self-awareness 40.01832 5.797744 0.296638
Spiritual Practices 39.15707 5.578967 0.285445
Life style value 41.29843 5.666585 0.289928
Equality 39.86649 5.533053 0.283096
Spiritual Values 40.55497 5.532615 0.283073
Helping Behaviour 40.32723 5.361008 0.274293
Ability to overcome suffering 39.65183 5.266816 0.269474

TOTAL 277.90 33.56 0.783

Thus, found that the mean and standard deviatid®poftual Intelligence of B.Ed. students
were found to be 277.90 and 33.56 respectively.Staadard error was found to be 0.783. It
shows that students are very high in their Spiritngelligence considering all the seven
dimensions taken in the present study. In termStahdard deviation the group to be found
heterogeneous that shows that some students wéhnevesy high Spiritual Intelligence.
Further the analysis of B.Ed. students is done dsioa wise.

From the same table it was found that the mean Stashdard Deviation of Spiritual

Intelligence in the dimension-1 ‘Self-awarenessheTmean and standard deviation of
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Spiritual Intelligence of B.Ed. students were foumal be 40.01832 and 5.797744
respectively.
The Standard error was found to be 0.296638. lvshihat students are very high in their
Spiritual Intelligence considering all the sevemensions taken in the present study. In
terms of Standard deviation the group to be foustkrdegeneous that shows that some
students were with very high Spiritual Intelligence
From the same table it was found that the mearSaaadard Deviation of Spiritual
Intelligence in the dimension-2 ‘Spiritual pracBteThe mean and standard deviation of
Spiritual Intelligence of B.Ed. students were fouma be 39.15707 and 5.578967
respectively.
The Standard error was found to be 0.285445. Kvshihat students are very high in their
Spiritual Intelligence considering all the sevemensions taken in the present study. In
terms of Standard deviation the group to be foustkrdegeneous that shows that some
students were with very high Spiritual Intelligence

From the same table it was found that the na@@hStandard Deviation of Spiritual
Intelligence in the dimension-3 ‘Life style valueThe mean and standard deviation of
Spiritual Intelligence of B.Ed. students were fouma be 41.29843 and 5.666585
respectively.
The Standard error was found to be 0.289928. lvshihat students are very high in their
Spiritual Intelligence considering all the sevemensions taken in the present study. In
terms of Standard deviation the group to be foustkrdegeneous that shows that some
students were with very high Spiritual Intelligence

From the same table it was found that the mesash Standard Deviation of Spiritual
Intelligence in the dimension-4 ‘Equality’. The nmeand standard deviation of Spiritual
Intelligence of B.Ed. students were found to be88649 and 5.533053 respectively. The
Standard error was found to be 0.283096. It shdvas students are very high in their
Spiritual Intelligence considering all the sevemensions taken in the present study. In
terms of Standard deviation the group to be fouatkrdogeneous that shows that some
students were with very high Spiritual Intelligence

From the same table it was found that the mesash Standard Deviation of Spiritual
Intelligence in the dimension-5 ‘Spiritual valuehe mean and standard deviation of
Spiritual Intelligence of B.Ed. students were foumal be 40.55497 and 5.532615

respectively.
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The Standard error was found to be 0.283073. Kvshihat students are very high in their
Spiritual Intelligence considering all the sevemeénsions taken in the present study. In
terms of Standard deviation the group to be fouatkrdogeneous that shows that some
students were with very high Spiritual Intelligence
From the same table it was found that the na@@hStandard Deviation of Spiritual

Intelligence in the dimension-6 ‘Helping behaviouFhe mean and standard deviation of
Spiritual Intelligence of B.Ed. students were fouma be 40.32723 and 5.361008
respectively.
The Standard error was found to be 0.274293. lKvshihat students are very high in their
Spiritual Intelligence considering all the sevemeénsions taken in the present study. In
terms of Standard deviation the group to be fouatkrdogeneous that shows that some
students were with very high Spiritual Intelligence

From the same table it was found that thermand Standard Deviation of Spiritual
Intelligence in the dimension-7 ‘Ability to overcemrsuffering’. The mean and standard
deviation of Spiritual Intelligence of B.Ed. studemvere found to be 39.65138 and 5.266816
respectively. The Standard error was found to Bé®174. It shows that students are very
high in their Spiritual Intelligence considering tdle seven dimensions taken in the present
study. In terms of Standard deviation the grouppeécfound heterogeneous that shows that

some students were with very high Spiritual Ingehce.

CONTRIBUTIONS OF SEVEN DIMENSIONS IN Sl
To know the contribution of seven dimensions ofigml intelligence the mean of different
seven dimensions are given rank wise in table.

Means, Rank wise distribution of Spiritual Intefizce Dimensions

Spiritual Intelligence Dimensions Mean score Rank
Life style value 41.29843 1
Spiritual values 40.55497 2
Helping behavior 40.32723 3
Self-awareness 40.01832 4
Equality 39.86649 5
Ability to overcome suffering 39.65183 6
Spiritual practices 39.15707 7
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was found that lifestyle is in the top ranked apulittial practices in the lowest rank. Rest of

Mean

the dimensions like spiritual values. Helping bebax, self awareness, equality and ability
to overcome suffering hold$® 39, 47 5" and &' rank in terms of their contribution in total
Spiritual intelligence.

Hence the hypothesis i.e. there will be no sigaificdifference between the mean spiritual
intelligence scores of male and female B.Ed. sttgd@m retained for the total spiritual
intelligence and for the dimensions like self awases, spiritual practice, life style value,
helping behavior, equality and ability to overcosuéfering. The same hypothesis is rejected
for the dimensions like life style value and eqtyalSo it can be concluded that female ratio

were found higher in this dimension in comparisathheir male counterpart.

RELATIONSHIP OF SPIRITUAL INTELLIGENCE WITH SOME VA RIABLES

To know the relationship of Spiritual intelligeneath some of the variables data analysis
presented as follow for the variables like sex, imm@dof instruction and types of institutions,
and stream of students.

Relationship of Spiritual Intelligence with Sex (Geder)

Mean (M), and standard deviation (SD) wise thstion of Spiritual intelligence in
different dimensions with respect to the VarialMale — Female along with t-value, where,
N1 for Male is 68 and N2 Female is 314 and Degfdeeedom 380.
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Male Female
Dimensions of SI Meanl | SD1 | Mean2| SD2| t-value

Self — awareness 38.96 6.22 40.26 562 1.5963
Spiritual practices 38.29 6.19 39.34 541 1.2962
Life style value 39.28 6.89 41.74 525 2.7713
Equality 37.91 6.15 40.29 5.2 2.960Q7
Spiritual values 39.87 6.09 40.70 5.38  1.0468
Helping behavior 39.41 6.27 40583 5.11 1.3688

Ability to overcome suffering 39.54 5.69 39.6 5.160.1750

Total of All 273.26| 36.72| 282.5430.40| 1.9429

The following points were found from the table 4dlated of variable sex i.e ‘Male —

Female’ with different Spiritual Intelligence dinmgans.
Relationship of Spiritual Intelligence with Medium

Mean (M), and standard deviation (SD) wiserttistion of  Spiritual intelligence in
different dimensions with respect to the Variablernacular and Non- Vernacular’ along
with t-value, where, N1 for vernacular is 169 ar2i isl Non - Vernacular is 213 and Degree
of freedom 380.

Relationship of Spiritual Intelligence with Institutions

Mean (M), and standard deviation (SD) wise riigtion of Spiritual intelligence in
different dimensions with respect to the Varialfkovt. College and Self Finance Colleges’
along with t-value, where, N1 for Govt. colleger¥ and N2 is Self finance colleges is 308

and Degree of freedom 380.

CONCLUSION

From the analysis and interpretation of data inghesent chapter, it found that the B.Ed.
students have high spiritual intelligence in alindinsions of Spiritual Intelligence like,
selfawareness, spiritual practices, life style galiequality, spiritual values, helping
behaviour, and ability to overcome suffering. B.Estudents were also found quite
homogenous in terms of the dimensions of spirintlligence. It is a good sign that future

teachers have high level of Spiritual Intelligentteis believed that high level of spiritual
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intelligence leads to high practice. Let us hopet flature generation do practice spiritual

values and lead their students to acquire andipeactore and more spiritual values.
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1. Introduction

Communication is one of the most essential humalsskan instrument through which
ideas are shared, relationships are formed, ants goa achieved. It is both an art and a
science that involves transmitting messages e¥iegtithrough verbal, non-verbal, written,
and digital modes. In the context of globalizataord technological advancement, the ability
to communicate clearly and persuasively determiaesindividual’s success more than

technical expertise alone.
2. Concept and Nature of Communication

Communication can be defined as the process ofamgthg information, thoughts, ideas,
and feelings between individuals or groups to eredtared understanding. It is a two-way

process involving the sender, message, mediumyezcand feedback.
3. Importance of Communication in Personal and Pragssional Growth

Communication contributes significantly to persodalelopment by enabling individuals to
express themselves, understand others, and buighingdul relationships. In professional
contexts, communication determines the efficienog success of teams, organizations, and

leadership.
4. Dimensions of Communication Skills

Communication mastery involves several interrelaatls such as listening, verbal and oral
communication, non-verbal communication, written moounication, interpersonal

communication, and digital communication.

5. Communication and Emotional Intelligence
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Emotional intelligence (EI) refers to the ability tecognize, understand, and manage one’s
emotions and those of others. Individuals with high communicate more effectively

because they regulate emotions and build trustgir@mpathy.
6. Barriers to Effective Communication

Common barriers include language issues, psychmdbgitress, cultural differences, and
digital overload. Overcoming these barriers requa@areness, patience, and adaptability.

7. Strategies for Mastering Communication Skills

Developing communication mastery requires actisehing, clarity, vocabulary enrichment,
mastering non-verbal cues, using technology wissbgking feedback, and cultivating
empathy.

8. Communication Skills and Leadership

Leadership and communication are inseparable. @feeteaders inspire and influence others

through articulate vision, transparency, and enmaliconnection.
9. Communication in the Digital Era

The rise of social media and remote work has toansfd communication. Digital
communication offers speed but often lacks depth,dmital literacy and balance are

essential.
10. Communication Skills in Education and Career Deelopment

For students and young professionals, communicatdls determine academic success and

employability. Institutions must integrate commuation skill training into their curricula.
11. Findings and Discussion

Individuals with strong communication competencegptily higher confidence and leadership

effectiveness. Communication mastery enhances enabdtwell-being and productivity.
12. Conclusion

Communication is the essence of human connectiah the key to growth. Mastering
communication enables individuals to express thtauglkearly, understand others, and build
meaningful relationships. It is a lifelong journefylearning and emotional awareness.
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Introduction

Education is central to the progress of individwaldg nations. With global social and
technological changes, India introduced the Natidbducation Policy 2020 after three
decades as a comprehensive reform agenda. NEP &®2€ions a student-friendly and
inclusive education system that promotes creatianalytical thinking, emotional wellbeing,
and lifelong learning.

An optimal learning environment, as understood withis policy, is not confined to
classrooms and teaching methods but also includistib support systems, integration of
technology, psychological guidance, and communiigagement. Mechanisms such as
counselling, mentoring, and financial assistan@e racognized as vital to ensuring equity.
This paper examines NEP-2020’s approach to buildungh an environment, identifies the

associated challenges, and explores strategiesfémtive implementation.

Review of Literature

Research on learning environments highlights tHeevaf student-centered teaching
approaches, interactive classrooms, and the useligifal tools to enhance learning.
Vygotsky’s socio-cultural theory underlines theeroff collaboration and social interaction in
education, an idea echoed in NEP-2020. Similarlgslw’s hierarchy of needs stresses that
emotional and psychological well-being are prersiges for achieving academic potential.

Global studies confirm that support services sush aaademic advising, peer
mentoring, and counselling significantly improveid#nt success and retention. In India,
earlier policies such as the National Policy on &dion (1986) and the Programme of
Action (1992) attempted to address these issuesabatl implementation gaps. NEP 2020
seeks to overcome these limitations by introduatrgctural reforms that integrate holistic
growth with skill development.

Scholars like Kumar (2021) and Sharma (2022) artheg NEP 2020 reflects
UNESCOQO'’s Education 2030 agenda by promoting egintfusion, and sustainable learning.
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Singh (2019) emphasizes that supportive environsnenhance academic performance as
well as mental health. Collectively, this body eksearch suggests that NEP 2020 is both

timely and essential for addressing the challef@gaag Indian education.

Objectives of the Study

To analyze NEP 2020 provisions concerning optimaiiing environments.
To evaluate the role of student support systenmelistic education.

To identify challenges in implementing NEP 2020oasrdiverse institutions.

A

To propose strategies for fostering inclusive angbpsrtive educational

settings.

Research Methodology

This study adopts a qualitative approach with dpsee and analytical methods.
Secondary data was collected from NEP 2020 officddatuments, academic journals,
government reports, and international educationaméworks. The analysis is thematic,
covering pedagogy, curriculum, inclusivity, techogy, and holistic development.

Comparative perspectives from global best pracaceslso incorporated.

Discussion and Analysis

» Pedagogical Reforms: NEP 2020 promotes experiential and inquiry basathlag
while integrating arts, sports, and vocational edion within mainstream curricula. It
aims to move away from rote memorization towardcativéy, problem-solving, and
critical thinking. Multidisciplinary education inigher education institutions is a step
in this direction.

» Curriculum and Assessment: -The policy calls for reducing excessive curricular
content and instead focusing on foundational cowscepnd their eal-world
applications. It also recommends competency-basddamative assessments along
with holistic progress cards to make evaluation enaomprehensive and less
stressful.

» Technology in Integration: - Digital platforms, online laboratories, and Al-dgiv
adaptive learning are central to the policy’s wisiof making education more
accessible and personalized. The National Eductibechnology Forum (NETF) is

expected to guide the effective integration of texbgy in teaching and learning.
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» Equity and Inclusion: - NEP 2020 underscores the need to address dispdoyie
bridging the digital divide, promoting gender edtyal and supporting socio-
economically disadvantaged groups. Initiatives sagtSpecial Education Zones and
targeted scholarships are proposed to provideagaibpportunities.

» Student Support Systems: -The policy emphasizes the importance of mentoring,
counselling, and career guidance services to asltkamers’ academic and emotional
needs. Peer learning, remedial instruction, an@hgsdggical support are envisioned
as critical elements of a supportive framework.

» Holistic Development: - Education under NEP 2020 aims to nurture valudscst
life skills, and emotional intelligence. Activitiesuch as yoga, arts, sports, and
community service are encouraged to ensure wetlded development.

» Teacher Empowerment: - Recognizing teachers as central to reform, NEP 2020
proposes continuous professional training, impraeeduitment practices and respect
for teaching as a profession. Empowered teachees eaxpected to foster an

encouraging and effective learning environment.

Findings

1. NEP 2020 offers a comprehensive framework to stherg learning
environments by focusing on pedagogy, assessnmmitsivity and student
support.

2. Counselling and mentorship are essential but flaq@eimentation barriers due
to limited resources.

3. Technology can improve access but may widen inée&lif infrastructure
gaps persist.

4. Teachers play a critical role and require ongoraging and motivation.

5. Collaborative participation from policymakers, edtars and communities is

crucial for successful outcomes.

Suggestions
1. Expand counselling and mental health support sesvcross institutions.
2. Invest in digital infrastructure and training tommize the rural-urban divide.
3. Establish monitoring systems to track implementatiof NEP 2020

provisions.
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4. Encourage active community and parental involvemanteducational
processes.

5. Strengthen international collaborations to adapbal best practices.

6. Provide financial and institutional support foratisantaged groups.

Conclusion

The National Education Policy 2020 represents drtaark effort to create inclusive
learning environments and robust student suppatesys in India. Its focus on experiential
learning, equity and holistic growth resonates waittth traditional Indian educational values
and global benchmarks. However, challenges reltadfrastructure, resources and policy
execution remain significant. Effective collaboositiamong stakeholders and consistent
policy implementation will be essential to realize vision. If carried out successfully, NEP
2020 has the potential to reshape Indian educdtyoproducing empowered, capable and

socially responsible learners.
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Introduction

Marketing in the 21st century has transcended ttcaxdil advertising to become a multi-

dimensional, technology-driven discipline. The m$ehe internet, social media, and artificial

intelligence has transformed how businesses conuatemwith and understand consumers.
For teacher-education researchers, studying matgkstrategies provides insights into how
human behaviour adapts to persuasive communicadigital literacy, and societal trends.

This paper explores effective marketing strategredoday’s context and analyses how

consumers perceive and respond to them.

Objectives of the Study

1. To identify effective marketing strategies usedbyanizations in the 21st century.
2. To analyse the behavioural response of consumersdathese marketing strategies.
3. To suggest educational implications for teachercatius and marketing learners.

Review of Literature

Marketing has evolved from a product-oriented apphoto a customer-centric one.
According to Kotler and Keller (2021), successfuarketing in the digital era involves
creating, communicating, and delivering value tigtountegrated channels. Chaffey and
Ellis-Chadwick (2019) emphasize the role of digitarketing tools such as content creation,
influencer collaboration, and data analytics.

Solomon (2020) explains that consumer behaviosh&ped by psychological, personal, and
social factors, all of which are amplified througithnology. Modern marketing strategies—
especially content marketing, relationship marlgtiand social media marketing—allow
brands to engage emotionally with consumers raien merely promoting products (De
Vries et al., 2012).

Ethical branding and sustainability also influerm&chasing decisions. Consumers today

seek transparency, authenticity, and corporateorespility in brand communications
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(Sundar & Kim, 2019). Therefore, effective markgtistrategies in the 21st century must

align not only with profitability but also with ettal and social values.

Theoretical Framework

This study is grounded in two major theories of cosumer behaviour:

1.The Theory of Planned Behaviour (Ajzen, 1991)Suggests that consumer intention is
shaped by attitudes, subjective norms, and perdelvehavioural control. Marketing
strategies affect these variables through persaasid social influence.

2 Maslow’s Hierarchy of Needs (1943):Modern marketing often targets higher-order
needs—esteem and self-actualization—by associgtioducts with identity, lifestyle, and
social belonging.

These theories explain how marketing messages taffsgchological motivation and

decision-making.

Methodology (Proposed Design)

To empirically study marketing effectiveness andstoner response, the paper proposes a

descriptive survey method.

» Sample: 300 respondents aged 20-50, including working gesaémals, college students,
and educators.

* Instrument: A structured questionnaire with Likert-scale itene®vering brand
perception, trust, satisfaction, and purchase frden

» Data Analysis: Descriptive statistics, correlation analysis, aegression to identify the
relationship between marketing exposure and constgsponse.

Such research can be integrated into teacher-edncgirogrammes that promote

entrepreneurship, commerce, and digital literacy.

Discussion and Analysis
1. The 21st century’s marketing landscape reflect®ur key transformations:

a) Digitalization and Data AnalyticsDigital platforms like Google, Facebook, and
YouTube allow precision targeting. Data analytie}ps companies predict consumer
preferences and

b) design customized campaigns. However, overexpasumisuse of data can reduce

consumer trust.
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2. Social Media and Influencer Marketing

Influencer marketing has emerged as a dominantegira Consumers relate more to
authentic and relatable content creators thanaditional celebrity endorsements. Studies
show that micro-influencers generate stronger emgagt because of perceived credibility.
3. Content and Relationship Marketing

Brands now focus on storytelling and long-term gagaent instead of one-time advertising.
Email newsletters, blogs, and brand communitiesaguselationships that enhance loyalty
and advocacy.

4. Ethical and Sustainable Marketing

Modern consumers reward brands that demonstraial sesponsibility and sustainability.
Transparency about product sourcing and fair grestsignificantly shapes positive brand
perception.

These strategies collectively drive a two-way comioation model, where consumers not

only receive messages but also co-create braneé talaugh reviews, shares, and feedback.

Consumer Response in the 21st Century

Consumer behaviour has become more dynamic andmeth Key observed responses

include:

* Increased Information Search:Easy access to online reviews and comparisons sllow
smarter purchasing.

» Emotional and Value-Based DecisionsConsumers connect with brands that reflect
their social and personal values.

 Community Influence: Peer reviews and social proof are now more penrgeidhan
traditional advertisements.

 Demand for Transparency Consumers prefer brands that are open about wa
sustainability, and ethics.

Thus, marketing success depends on empathy, aigiherdnd consistent engagement rather

than mere promotion.

Findings (Synthesis from Recent Studies)

1. Digital campaigns yield higher engagement rates grat or television advertising.

2. Relationship marketing improves customer reterdiog reduces acquisition costs.

3. Ethical and sustainable practices increase brapdltjoamong educated and younger

consumers.
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4. Over-targeted or repetitive ads can cause digitegdie and negative brand association.
5. Effective storytelling positively influences purdwintention and brand advocacy.
These findings reinforce that marketing in the Zksttury must blend technology, creativity,
and ethics to build trust and long-term relatiopshi

Educational Implications

For teacher-education institutions, understandigketing strategies has cross-disciplinary

value:

* It helps educators integrate digital literacy anatrepreneurial thinking into their
curriculum.

* Teacher trainees can learn how marketing psycholagplies to communication,
motivation, and persuasion in classroom settings.

» Ethical marketing discussions encourage valuesebashication and critical media

awareness among future educators.

Conclusion

The 21st century marks a paradigm shift in marketiphilosophy—from mass
communication to personalized, interactive, andcathengagement. Effective marketing
strategies now depend on authenticity, relevancd, @mnsumer empowerment. Businesses
that prioritize transparent communication and valtieen branding are more likely to earn
consumer trust and loyalty.

For teacher-education researchers, studying matkstrategies offers valuable insights into
social psychology, ethics, and digital competendelssessential for modern education.
Future studies may include comparative researchemerational responses or experimental

designs to measure the long-term effects of digaahpaigns on consumer attitudes.
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